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The Online Print Symposium 2019 Goes Global 
With an exclusive international programme of top speakers from Europe, Asia and the USA along with 
many best-practice examples, the symposium once again unites pioneers as well as movers and 
shakers 

Munich, 22 November 2018 

The world of online printing is becoming more and more international. Successful online print 
shops are highly efficient technology companies that not only print, but also leverage the 
strengths of e-business and apply them successfully. What seems self-evident to print buyers is 
actually pooled IT competence and efficiency in production and logistics. 

This is also reflected in the programme of the 7th Online Print Symposium in Munich under the 
slogan "Think Global – Print Online". Launched in 2013, the leading international event for 
online printing, e-business print, mass customization and digital transformation will feature top 
speakers from around the world on 3rd and 4th April, 2019. 

The Online Print Symposium opens with a keynote speech from Robert Keane (Cimpress), CEO 
of the world's largest online printing company. At his last appearance at the Online Print 
Symposium in 2015, Keane already set a milestone with the announcement of his vision of 
coopetition – it changed the entire industry.  

The speakers at the 7th Online Print Symposium read like a who's who of the international 
online print industry: Jim Cunliff, head of Customer Love from the English market leader Face 
Media Group; Juergen Geiger, founder and CEO of mypromo.com, an e-commerce solution for 
digitizing the promotional products industry; Yasukane Matsumoto, CEO at Raksul and one of 
the pioneers in the Japanese and Asian online print market; Rene de Heij, CEO of the Dutch 
online LFP specialist Probo; Onur Durmus, founder of the Turkish online print start-up 
bi'dolubaski.com; and Paul Adriaans, Executive Vice President of RPI Europe, the Dutch 
specialist for personalised online prints. 

"The speakers will report on their practical experience and give participants unprecedented 
insight into their strategies and activities. In their talks, they will also take a look at trends and 
developments, providing background knowledge for future business models and collaborations," 
promises Bernd Zipper, CEO of zipcon consulting and co-organiser of the Online Print 
Symposium. "A first-class line-up and all the more reason to secure one of the sought-after 
tickets today," continues Zipper. 
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More than 1,100 companies, managing directors and decision-makers have come to Munich over 
the past six years and visibly enjoyed the positive atmosphere, the exciting programme and the 
distinctive networking opportunities, which have repeatedly led to further alliances. In 2019, 
the selection of topics will again be based on current trends and market developments. The mix 
of exclusive presentations by start-up entrepreneurs, niche providers and the big online printers 
as well as legal topics and current research findings offers knowledge that leads to a 
competitive edge in the online print market for everyone who attends. 

For the coming year, the Online Print Symposium will return to the Bavarian Silicon Valley in 
Unterschleissheim to the new, modern conference centre at the INFINITY Hotel & Conference 
Resort Munich – a top location and for two days the home of executives and decision-makers in 
the online print industry from around the world.  

"The Online Print Symposium unites pioneers as well as movers and shakers. For the 
protagonists in the online print scene, the symposium is their community as a platform for 
trends, developments and exchange," says Jens Meyer, CEO of printXmedia Sued GmbH and co-
organiser. "The symposium 2019 is the leading event for the e-business print industry and we 
expect more than 300 participants. There is once again a huge demand for tickets, yet space is 
limited. If you want to book now, you have the chance to buy one of the Early Bird tickets until 
the end of the year, so register quickly", recommends Jens Meyer. 

 

Detailed information and registration details are available at www.online-print-symposium.de  

 

The Organisers 

The German Printing and Media Industries Federation (Bundesverband Druck und 
Medien e.V. or bvdm) is the umbrella organisation of the German printing industry. As an 
employers' association, political commercial association and technical trade association, 
it represents the positions and goals of the printing industry vis-à-vis politics, 
administration, trade unions and their suppliers. The bvdm is sponsored by nine regional 
associations. Internationally it is organised through its membership in Intergraf and 
FESPA. www.bvdm-online.de 

zipcon consulting GmbH is a global consulting company for the communication, printing 
and media industry focussing on online print and digital transformation. The company 
considers itself an independent and comprehensive technology and strategy consultant. 
zipcon also carries out market research and various case studies for e-business printing, 
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mass customization and multichannel publishing. Leading companies in the online print 
industry rely on zipcon consulting’s know-how. www.zipcon.de  
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