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A programme in a class of its own at the 7th 
Online Print Symposium 
The online print industry's leading event is entering the next round with a phenomenal line-up, a 
spectacular programme and sensational innovations. 

Munich, 29 January 2019 

Two full days of pure inspiration and innovation: over 15 international speakers, ten partner 
exhibitors and over 300 expected visitors make this year's Online Print Symposium in Munich 
on 3rd and 4th April 2019 the outstanding leading event of the year once again. 
Under the motto "Think Global – Print Online", selected experts from the sector and top 
speakers from industry and commerce will give participants a unique insight into their 
companies' strategies and actions, as well as highlight trends, developments and pioneering 
concepts.  
 
Topics such as digital transformation, new paths to the customer, innovative technologies and 
production processes as well as developments in internationalisation characterise the online 
print sector and pose new challenges time and again. The Online Print Symposium provides 
market participants with a condensed overview and a competitive edge in knowledge, including 
valuable incentives for different business models. 
 
The Line-up 

On both days of the event, the symposium will start with keynotes in a class of their own. 
Robert Keane, CEO of Cimpress, an online printing company that has revolutionised the industry 
in recent years, will stimulate discussion upon opening the 1st day of the Online Print 
Symposium. In his keynote, he will explore questions about the key technologies and processes 
of the future, evaluate robotics and artificial intelligence, look at business models to be 
expected from these technologies, and explain how Cimpress will position itself in the next 
wave of industry transformation.   
 
On the 2nd day of the symposium, Dr. Holger Schmidt, Network Economist/TU Darmstadt, will 
explain in his keynote address the topic of platforms as a superior business model in many 
digital markets, name the most important facts and present the most interesting ideas on how 
online print can find its way into the platform world in the future. 
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"For me personally, both keynotes are among the highlights of the upcoming Online Print 
Symposium. They will certainly inspire one or the other participant to reflect or create useful 
incentives to position themselves or expand their own position in a constantly changing market. 
In addition, the other programme items with speakers from all over Europe, Asia and the USA 
deserve special mention. That's why the Online Print Symposium is the industry's leading 
international event. If you want to be a part of it, you should quickly secure one of the sought-
after tickets, as the number of participants is also limited this year. Be there – it's worth it", 
encourages Bernd Zipper still hesitant potential participants. Mr. Zipper is the CEO of zipcon 
consulting GmbH and co-organiser of the Online Print Symposium. 
 
On and Off Stage 

The who-is-who of the international online print industry meet up again at the Online Print 
Symposium in the Bavarian Silicon Valley in Unterschleissheim in the new, modern conference 
centre of the INFINITY Hotel & Conference Resort Munich. In addition to the high-calibre 
programme, which can already be viewed online (www.online-print-symposium.de/programm/), 
networking opportunities will abound during the event.  
On the eve of the event, there will be an insider get-together. This is where speakers, exhibitors 
and participants who have already arrived can meet in a cosy atmosphere and exchange views 
on hot topics one on one. During the Online Print Symposium, attendees can get informed 
about trends, innovations and developments at the accompanying partner exhibition. 
 
"With the Online Print Symposium, we have created a platform where competitors can exchange 
information at eye level and evaluate trends together. Moreover, the OPS is a leading event that 
inspires the entire print industry. The great international interest demonstrates that the 
symposium has become one of the most important events for online printing worldwide", says 
Jens Meyer, CEO of printXmedia Süd GmbH and co-organiser.  
 
Detailed information as well as registration possibilities at www.online-print-symposium.de  
 
The Organisers 

The German Printing and Media Industries Federation (Bundesverband Druck und 
Medien e.V. or bvdm) is the umbrella organisation of the German printing industry. As an 
employers' association, political commercial association and technical trade association, 
it represents the positions and goals of the printing industry vis-à-vis politics, 
administration, trade unions and their suppliers. The bvdm is sponsored by nine regional 
associations. Internationally it is organised through its membership in Intergraf and 
FESPA. www.bvdm-online.de 
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zipcon consulting GmbH is a global consulting company for the communication, printing 
and media industry focussing on online print and digital transformation. The company 
considers itself an independent and comprehensive technology and strategy consultant. 
zipcon also carries out market research and various case studies for e-business printing, 
mass customization and multichannel publishing. Leading companies in the online print 
industry rely on zipcon consulting’s know-how. www.zipcon.de  
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