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OPS 2020 – Transforming the DNA of Print 

Early bird tickets now available – Under the motto "Transforming the DNA of Print", 

the Online Print Symposium 2020 will focus on the power of change in online printing 

for the entire industry. – The OPS programme 2020 highlights many facets that reflect 

changing market mechanisms. 

Munich, 5th November 2019 

Online print is changing the printing industry! The transformational power of digital business 

relationships signifies high growth rates for online printers. Having long grown out of a niche 

market, e-business print is increasingly setting trends and standards, is gaining more and 

more market share and is shaping new business models that are turning the print industry's 

established business strategies upside down.  

The Online Print Symposium 2020 takes a close look at crucial developments and 

demonstrates opportunities and possibilities in online printing. The organisers are once again 

expecting a rise in attendance at the 8th Online Print Symposium on 3rd and 4th March, 2020 

in Munich/Unterschleissheim. Since 2013, the OPS has acted as an indicator and trend scout 

for this rapid growth market and has developed into the meeting place for the e-business 

print community worldwide.  

"More and more customised shopping experiences, the continuing strong trend towards 

mobile use as well as AI-based analyses of customer behaviour are some of the current 

trends. It is vital to keep up with these rapid developments. We look forward to an Online 

Print Symposium 2020 with diverse and exciting opportunities for the printing industry – for 

both online professionals and companies who have recognized that a future without digital 

customer interfaces has little chance of success," says Jens Meyer, Managing Director of co-

organizer printXmedia. 

TOP speakers in online printing and e-commerce are again expected on stage at the Online 

Print Symposium 2020. This year's spectrum of topics will once more feature many 

successful real-life cases, ranging from optimised customer communication and interesting 

mass customisation solutions to digitally triggered production for very small print runs all the 

way to intelligent logistics concepts.  

"Rapidly developing technologies, such as 5G and machine learning, use modern algorithms 

to provide self-optimised, computer-controlled analyses. Thanks to AI, online shops will be 

able to offer their potential buyers a personal and personalised shopping experience based 

on existing information. This means rapid changes ahead and has the potential to completely 

restructure the entire e-business print market. Against this backdrop, this year's motto really 

hits the nail on the head: Transforming the DNA of Print! The eighth Online Print Symposium 
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definitely has some surprises in store for attendees", explains Bernd Zipper, CEO zipcon 

consulting and co-organiser. 

Of course, the participants can once again expect exciting keynotes. Awaited with a great 

deal of excitement is Richard Askam's talk on a functioning business model with printed 

footballs, or the speech by CEO of Briefodruck, Frank Fülle, who takes a look behind the 

scenes of his innovative direct mail company, explaining that mailshots can be used to create 

high-quality print messages in the scope of haptic marketing. Furthermore, the OPS 2020 will 

also provide insights into other industries and markets.  

Visitors to OPS 2020 can again look forward to intensive networking with colleagues, 

speakers and experts among online print enthusiasts. Decision makers from the fields of 

online printing, agencies, marketing and media management will meet for intensive 

exchange. OPS 2020 will begin with the Insight-Get-together on March 2nd 2020. In addition 

to the symposium and networking, the accompanying partner exhibition offers current 

highlights and news.  

Tickets for the Online Print Symposium 2020 are now available. Participants who register 

fast can save a considerable amount with the Early Bird Ticket. As last year, the event will 

take place at the Infinity Conference Centre in Unterschleissheim near Munich. 

 

Detailed information and registration options are available at www.online-print-

symposium.de  

 

The Organisers: 

zipcon consulting GmbH is a global consulting company for the communication, 

printing and media industry focussing on online print and digital transformation. The 

company considers itself an independent and comprehensive technology and 

strategy consultant. zipcon also carries out market research and various case studies 

for e-business printing, mass customization and multichannel publishing. Leading 

companies in the online print industry rely on zipcon consulting’s know-how. 

www.zipcon.de  

The German Printing and Media Industries Federation (Bundesverband Druck 

und Medien e.V. or bvdm) is the umbrella organisation of the German printing 

industry. As an employers' association, political commercial association and technical 

trade association, it represents the positions and goals of the printing industry vis-à-

vis politics, administration, trade unions and their suppliers. The bvdm is sponsored 

by nine regional associations. Internationally it is organised through its membership in 

Intergraf and FESPA. www.bvdm-online.de 

http://www.online-print-symposium.de/
http://www.online-print-symposium.de/
http://www.zipcon.de/
http://www.bvdm-online.de/
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Jens Meyer 

printXmedia Sued GmbH 

Einsteinring 1a, 85609 Aschheim b. Munich 

Tel.: +49 (0) 89 - 330 36 210 

E:  j.meyer@pxm-sued.de 
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